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Past President Tom Nelson Fills in for President O  
Jason Gross led the Rotarians in the Pledge of Allegiance while Elisabeth FraterÕs thought of the 
day was a reminder that taxes are the price we pay for civilization, at least according to Oliver 
Wendell Holmes.  

Guests of Rotarians: Ann Camenito and Karen Kelly, for her 
second visit.   

Visiting Rotarians: Napa Sunrise, Commercial Banking:  
Jamie Buffington. 

Sunshine Report: Dale Carriker is our Sunshine reporter.  Steve Orndorf has just 
undergone surgery.  Best wishes for (1) survival and (2) for a speedy recovery.   

Fines and Announcements:  Éand the money keeps rolling in ÉHis 
Excellency, the Finemaster, Jim Riley, spent a lot of time revealing juicy 
previously unknown details about Rotarians.  It is hard to believe that 
Rick Whatley wrote a book ÒThe Cat who ate Jimmy HoffaÓ.  Ann 
Cash found out that a teacher at McPhearson school received a 
dictionary when she was in third grade.  Dean Donaldson has new 
carpets in his house and there is a little money left for the dictionary 
project.  Tom Mills  added his 11th grandchild when his daughter-in-law 
went into labor during the fourth quarter of the Superbowl.  Joe 
DacanayÕs grandson has successfully completed a comprehensive potty 
training program.  And Chuck deLorimier, who had a knee 

replacement using recycled Barbie doll parts, is using a fancy word in his Napa Valley Register advertisement.  This word is not 
even in the dictionary!  John Woodbury stood up to some heavy duty teasing about alleged political ambitions and an 
amazing platform.  JohnÕs ascent into the political arena can finally make us forget the loss of a highly revered California 
politician Ð the great Sonny Bono.  Larry Wolfe went fishing recently.   His fishing buddy caught a 61Ó sturgeon.  So Larry 
paid $1 per inch. 

Tom Nelson has run a number of successful fundraisers for Rotary.  The Cycle for Sight fundraiser has the potential to turn 
into an annual recurring event.  Since the first year is the most important, ask Gary Rose to find a spot for you where you can 
help in any way possible.  Promotional material is coming out and everybody is encouraged to find businesses where materials 
can be displayed. Find out more when you go to cycle4sight.com.   

 

Cycle for Sight has three scenic 50, 25, and 15 mile courses, that wind among the hills and vineyards of the World Famous Napa Valley. The 
ride starts and finishes at Justin Siena High School where the Cycle for Sight Wine and Music Festival will take place. During the festival enjoy 
wine tasting from Napa Valley wineries, beer tasting from local microbreweries and local cuisine from Napa Valley restaurants, all while 
listening and dancing to the sounds of the Bay Area’s legendary "Butch Whacks and The Glass Packs" featuring Bob Sarlatte.  Proceeds will go 
to two local organizations, Enchanted Hills Camp For The Blind & Visually Impaired and The California Veterans "Pathway Home Project." 

Our goal is to raise $100,000. We look forward to your participation. 
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Our Guest Speaker :  was Pat Andress, 
Manager at Trader JoeÕs in Napa.  Pat started working for the company in 1969, and has seen many changes since 
then.  The idea for a chain of convenience stores originally came from Al Rexall, who wanted to diversify his drug 
store business.  A bright employee, Joe Coulombe, continued the convenience store idea when Rexall decided to 
concentrate on his core business.  At that time management bought into the business.  Trader Joe saw another 
chain that was doing well:  7-11.  Trader JoeÕs was quite undercapitalized.  Joe Coulombe decided to capitalize on 
two distinct American developments:  Mass education and the development of the 747 jet.   
  
People were better educated and they traveled abroad in large numbers.  People were asking for more sophisticated products.  
Trader JoeÕs started offering whole coffee beans at a reasonable price.  The convenience store concept changed to 
ÒinconvenienceÓ stores.  In 1967 the ideal Trader JoeÕs customer was defined:  An unemployed PhD who recognized value.  
As Trader JoeÕs began to grow, academia was an important part of its target market.  Trader JoeÕs decided to stay away 
from national brands, and they concentrated on  smaller producers with quality products and an uninterrupted flow 
of goods.   Trader JoeÕs is the largest retailer of wines Ð dollar wise.   They move 10 million cases of Two Buck 
Chuck wine per year.  Trader JoeÕs was sold to the German Albrecht brothers who operate the ALDI chain in 
Germany.  The new owners left Trader JoeÕs exactly as it was.  There are frequent changes in the inventory.  
Purchasing patterns determine whether items are reordered or phased out.   
 
Pat says that the new Whole Foods store is a good addition to the Bel Air shopping center.  They will bring in more 
people who will spend money at Trader JoeÕs as wellÉ especially after the honeymoon is over.  There are no plans 
to have self-check-out.  95% of Trader JoeÕs sales are under private labels.  The ÒTrader JoeÓ term is translated into 
other languages for various ethnic foods.   The crowded parking lot is a good thingÉ 

 

     


